


O0BJECTIVE:

To design concept arwork as a collage,
depicting the connection between fine
arts and graphic design, as well as their
relationship to digital technology and
interaction with the consumer.

MY ROLE:

Graphic Designer




O0BJECTIVE:

To design a Magazine Cover for a concept magazine.
This magazine would feature articles for hobby
enthusiasts on topics such as cosplay, RPG games,
fantasy and comics.

MY ROLE:

Graphic Designer for the whole project, including
masthead, layout and all other design choices.
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O0BJECTIVE:

To redesign a
magazine article
as a self-initiated
project. The design
elements must
reflect the style
associated with
the featured pop
artist.

MY ROLE:

Graphic Designer

CREDITS:

Photos by Arielle
Bobb-Willis.
Text by Jonah
Weiner.

The Music Tssue

Rode Teenage Weirdness

She loves “bugging people out” — through macabre,

melancholy pop that improbably tops the charts,
By Jonah Weiner, The Music Tssue

Who Billie Eilish is and isn't
are categories in flux. This is
true in differing degrees for
any of us, but especially for a
teenager growing up in the
public eye. That was
ultimately the lesson that she
and Finneas learned last
spring when they returned to
the song about her suicide
dream, which they put on ice
the previous fall. Eilish's
phone contains hundreds of
voice memos documenting
songs in various stages of
completion — a hummed
melody, a turn of phrase,

“Sometin 7
go through each

On that day, they dug up
the verse they had written.
“We listened to it, and
we were both like,
‘Ohhh — what's
that?.” Eilish recalled,
emphasizing that by t
his point, emotionally,
she “was in a better
place” Shehadbeento §
see a therapist;shehad |
figured out ways to make |
touring less punishing and
less lonely, including flying

friends out to meet her on the | &'

road; most simple, she said,
she was that much
older, with things
feeling more in
your control, just

& (] L]
other’s old voice .r"lls S{an 1S ‘”’I@ your brain matur-

memos, because

there are things way I can f@@l ing and your mood

changing.”

we've completely | thoge ThilgS”  of the new song

forgotten about,
and this was one of them,
Eilish said, showing

she went on, “my
argument, which I think

L \was the
~ thing
that made
my moim
and
\ Finneas
,finally go,
%' 'Oh,OK,
I said:
¢ A “This song
is the way I can feel these
things without doing some-
thing to myself."” As Eilish
and Finneas revisited it, its
solitary fatalism gave way to

themes of stability and
fellowship: “Finneas and I
both had the idea to make the
song about each other,
instead of just me and how I
was feeling,” Eilish said. And
whereas in the past Eilish’s
default mode has been to
unsettle listeners, in
the finished lyric, images of
aestheticized self-destruction
(“thought I could fly, so I
stepped off the Golden”)
alternate with lines about
finding comfort in a com-
rade’s reassurances. “We had a
complete block,” Eilish said,
“and the way we got
through it was to
make it

about us as siblings and what
we mean to each other.”

The song, “Everything I
Wanted," is a hushed piece of
dance music — its piano riff
sounds as if it's faintly flicker-
ing, and its kick-drum pulse
sounds as if it's throbbing
from the other side of a wall.
Of his approach to song
structure, Finneas said, ‘1
think where a song doesn't go
is as interesting as where a
song goes. Sometimes we'll
put a different verse in when
it should go to the chorus, just
for the slap in the face of, like,
‘Your brain has to stay awake
for this.”

Among other considerations,
this was a useful trick for
standing out in crowded
streaming playlists, Finneas

said, where “I think
we've benefited from
being the odd one
out. When you
hear a truly
generic pop
song —and I

ﬁ don't use that
5= word with
negative
connotations,
justinthe
sense of
standard

— by the time you get
through the second verse,
you know exactly what the
rest of the song sounds like.”
On the subject of the gener-
ic, he added: “There's a
production philosophy a
round

"images of
aestheticized

self-destruction”

getting
really

bright and really forward in
choruses, but I tend to get
really bass-y with Billie. I
have been doing that all the
way back to ‘Ocean Eyes.’ If
anything, it comes from
going to concerts and hear-
ing a 10-foot-tall subwoofer
hit you, and just trying to
recreate that on a microscop-
ic level, so that it feels that
way in an earbud.”

Eruptions of bass notwith-
standing, “Everything I
Wanted" resists anything
resembling a traditional
climax, building only to
recede, over and over, until
it's done.
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Jonah (einer is a contributing writer
for the nagazine.

firielle Bobb-Willis is a photographer
from Mew L_j.:.-rk who was recently
featured in Aperture’s “The New
Black. \Jangvard.”

Stylist: Samantha Burkhart,

Hair: Mara Roszak.,

Makeup: Robert Runsey.




Celebrate
Your Love

Located in the beautiful St. Thomas, Virgin Islands

Perfect for newlyweds,
special anniversaries,

or anytime you want to
refresh the romance with
your special someone!

1
i CALL TQD
e

Save 35% when you
book your stay by
December 31, 20109.

Offer includes 5 Nights
in our luxurious resort,

[] B J E C '|' I V E . side-by-side hot stone
. &, 4 massages, revitalizing
. ) . R mineral bath, and
To design a Magazine Advertisement & Web Banner, Rl e A
to market a romantic couples resort. 5
. : . Ask about our all-inclusive
Logo and color palette were pre-determined. g% resort, spa romance

package and
ceremony packages!

MY ROLE:

Graphic Designer

CREDITS:

Logo provided by Southern New
Hampshire University

Ll

warvarmesinysivayresori.corn ¢ (8696) 323-7070 » 7186 Ameinyst Bay Boulevard, St. Thornas, VI 00802




OQutside

creativity
conversation
quality

OBJECTIVE: ]

To design a menu for a concept restaurant, | NS | d p e

which provides Italian meals in a relaxed _{.:.__;,_:f?r‘-_ ‘ £
family-style atmosphere. = Wy —— B sours s sava
MY ROLE:

Graphic Designer

CREDITS:

Logo and color palette provided by Southern
New Hampshire University
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OBJECTIVE: Nn
To design a logo for a hobby enthusiast who focuses on

competitive tabletop games, RPG games and shooting. I-lETS
MY ROLE:

Graphic Designer




OBJECTIVE:

A self-initiationed project to design
a logo and business cards for a
jewelry designer who sells
hand-painted custom jewelry.

To provide branding guidelines on
typefaces, color palette and a do's
and dont’s list.

MY ROLE:

Graphic Designer

HAND PAINTED
CUSTOM JEWELRY

SOCIAL: @JUMIDESIGNS
EMAIL: JUMIDESIGNS@YAHOO.COM
SHOP: WWW.ETSY.COM/SHOP/JUMIART




Color Logo White on Black

HOLISTIC ANIMAL CLINIC

@ Pouu & Clawr

(\ HOLISTIC ANIMAL CLINIC

OBJECTIVE:
To design a logo, color palette and typeface guidelines, for Bl 3 Ck on W h | ’[ o

a concept animal clinic focused on natural medicine and an
inviting atmosphere for animal-lovers.

MY ROLE:

Graphic Designer @ Pwa &CIwa




O0BJECTIVE:

To design a logo, business cards and
packaging for a California-based candle
company who creates wax terrariums in
their handmade candles. To provide brand
guidelines including typesfaces, color

palette and a do's & don'ts list to the client.

MY ROLE:

Graphic Designer

Hailey Jahng

Owner & Candlemaker

@candlesbyhailey www.candlesbyhailey.com
www.candlesbyhailey.etsy.com

l
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by Hailey




O0BJECTIVE:

To design a logo, business cards and
branding guidelines for my own
freelance business as a Graphic
Designer and lllustrator.

The intent was to show my ability to
arrange type in a simple and yet
interesting way to effectively create a
unique geometric logo, which reresents
organization, detail and artistic
creativity.

The colors and typefaces used
represent contrast and variety in my
creative abilities as well as skillsets
such as graphic design, customer
service and project management.

MY ROLE:

Graphic Designer
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Graphic Design & lllustration

@juliethiersdesign
www.geocities.ws/juliethiers









