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ORAL PRESENTATION

( important aspects of the study have to be highlighted in an interesting manner while still emphasizing the statistical and quantitative details

( different stimuli(overheads, slides, charts, pictorial vs tabular depiction, etc.) have to be creativity provided to the audience

( time and effort must be expended in planning, organizing, and rehearsing the presentation

1. Deciding on the content
( necessary to decide what points will be focussed on, and how much weight will be given to each in terms of time

( important aspects of the presentation


(purpose of the study


( the problem to be investigated


( the design of the study


( the details of the sample


( data collection methods


( data analysis


( results


( conclusion drawn


( limitations of the study


( recommendations and implementation

( depending on the audience, different aspects will be stressed more

2. Visual Aids
( graphs, charts and figures

( vital for presentations

( provide sensory stimuli, thus sustaining the attention of the audience

( slides, transparencies, flip charts and handout materials

( selection of the visual mode of presentation will depend, among other things, on the size of the room, the availability of a screen for projection and cost constraints

3. Delivery
( an effective presentation is a function of how “unstressed” the presenter is:


(being able to maintain eye contact with the audience


(speaking audibly and understandably


( being sensitive to the nonverbal reactions of the audience


( focusing on what the audience is interested in knowing about


( being able to time the presentation well

( don’t underestimate the importance of dress, posture, and how one carries oneself on the impression created on the audience

4. Handling Questions
( it is important to feel and come across as relatively relaxed and non defensive during  the question and answer session

( audience might sometimes come up with a good idea or recommendation that the researcher had not thought of.  You gracefully acknowledge the merit of the proposed idea and say it is definitely worth considering

Conclusion:
A twenty-to-thirty minute presentation does call for planning, psychological preparedness, and good impression management skills

