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QUESTIONNAIRES

A. Purpose

Questionnaires have main purposes:


( to collect relevant data



( quality of data gathered is highly dependent on the design of the questionnaire and the questions its contain


( to make data comparable



( questionnaire has to be constructed in such a way that the words used have the same meaning for all respondents and all interviewers


( to minimize bias



(bias is minimized by paying particular attention to the sequence and wording of questions, and to the word themselves


( to motivate the respondent



( length should be keep to minimum



( easy to answer and understand

B. Types of Data to be collected


( Fact



( “classification data”




( demographic data – age, sex, social class, geographic location



( information relevant to the survey : like ownership of a washing machine, etc.



( might also refer to behavior




“Have you ever bought a book?”




“ Have you ever visited a library?”


( Opinion


( beliefs, attitudes, feelings and knowledge


( Motive


( the people’s reasons for a particular belief or action

C. The Contents of a questionnaire

( Identification data


( name and address of the respondent



( date, time, length and place of interview



( name of the interviewer



( used for checking on whether the interview took place, or if questions were missed out



( usually asked at the end of an interviewer when enough rapport has been established


( Classification Data


( used to classify the respondent



( a basis for analysis of the subject data sought in the body of the questionnaire



( includes data like age, sex, occupation of the head of the household, income group, martial status, and other relevant data


( Subject Data


( information gathered to meet the survey objectives, and forms the major part of the questionnaire



( it is helpful to begin by constructing a flow chart diagram – used to plan the sequence of the questions

D. Types of Questions to be used

( Dichotomous


( only two possible answers.

EXAMPLE:  Yes/no questions

Do you buy a Coke every day?  Yes
No


( Multiple Choice


( difficult to design – because question designer not only what to ask, but also the possible answers


( Open ended questions



( respondent is free to respond in any way

EXAMPLE:

“What are the things you take into account when buying aircraft components?”


( Rating Scales


( projected questions

E. Wording of the questions


( Meaning 



( make sure that the words selected have the same meaning for the respondent as for the interviewer

EXAMPLE:

“Dinner” may mean a meal in the middle of the day, or at night



( questions should be kept as short as possible, and should use everyday language.


( Ambiguity



( ambiguous terms should be avoided

EXAMPLE:  

“Do you read a daily newspaper regularly?”

( What does “regularly” mean? – for some it might mean every day, and for others it might mean every Friday


( Leading


EXAMPLE:

“Do you think that the UK should stay in the EC?”

( “stay” invites support for the status quo and receives it


( Generalization

EXAMPLE:

Poorly Worded:

“On average, how often do you buy sweets in a week?”

Better:

“On how many occasions do have you bought sweets during the past week?”


( Unidimensionality



( necessary to ask more than one question

EXAMPLE:

“Do you travel by air nowadays?”
Yes
No

If Yes, then:

“What names of airline companies can you recall?”


( Cushion Statements



( if a questionnaire covers a number of different topics, it is helpful to ‘cushion’ changes of subject with an introductory phrase:

“Now I’m going to ask a few questions about leisure facilities in this city ...”

F. Conclusion


( piloting – interviewers to conduct an interview in the normal way, and to note any difficulties which they encounter in introducing the questionnaire, asking or recording the questions, following the instructions or coping with the layout.

Also, note any difficulties which the respondent has in interpreting or answering the questions


Questionnaire Checklist

( Are the objectives right?

( Will the data specified meet the objectives?

( Will the questions listed collect all the data required?

( Is every question essential?

( Will the right kind of data be collected for:




fact?




opinion?




motive?

( Will the identification data required be collected?

( Will the classification data be collected?

( Is the question sequence logical?

( Are the types of questions being used:



appropriate?



Dichotomous?



multiple choice?



open-ended?



rating scales?

( Is the question wording:



simple to understand?



unambiguous?



clear?

( Have cushion statements been used when necessary?

( Is it reasonable to expect the respondent to answer every question?

( Will the answers be easy to record?

( Does the questionnaire look good?

( Will it, and any show material, be easy for the interviewer to use?

( Has the questionnaire be piloted?

( Is the right type of questionnaire being used:



personal?



postal?



telephone?

